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Tackle the challenges actively to achieve scale expansion

Implement the branded strategy to promote business development
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This document may contain certain forward-looking statements with respect to the financial position, results of operations and business of China
Agri-Industries Holdings Limited (“China Agri”, “the Company”). These forward-looking statements represent China Agri’s current expectations or
beliefs concerning future events and involve known and unknown risks and uncertainties which would cause actual results, performance or events to
differ materially from those expressed or implied in such statements.

Except as required by law, we undertake no obligation to update any forward-looking statement, whether as a result of new information, future
events, or otherwise.

The financial information relating to the year ended 31 December 2018 included in this document do not constitute the Company’s statutory annual
consolidated financial statements for that year but is derived from those consolidated financial statements. Further information relating to these
statutory financial statements required to be disclosed in accordance with section 436 of the Hong Kong Companies Ordinance is as follows:

The Company has delivered the consolidated financial statements for the year ended 31 December 2018 to the Registrar of Companies as required by
section 662(3) of, and Part 3 of Schedule 6 to, the Hong Kong Companies Ordinance.

The Company’s auditor has reported on those consolidated financial statements. The auditor’s report was unqualified; did not include a reference to
any matters to which the auditor drew attention by way of emphasis without qualifying its report; and did not contain a statement under sections
406(2), 407(2) or (3) of the Hong Kong Companies Ordinance.

© China Agri-Industries Holdings Limited. All rights reserved.
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Stable domestic economy, more industry challenges
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In the first half of 2019, China’s economy has been operating within an expected range, and remained stable while making further progress.
However, the market fluctuated notably due to the uncertain international trade environment and unfavourable weather conditions in the
main material growing regions. The epidemic affected the demand of animal feed ingredients for hog feeding industry in China. The

competition for branded products’ market share became intensive. As a result, the agri-food processing industry faced increasing
challenges.
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Integrated value chain boosted sales volume, realised capacity expansion and high utilisation
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The Company continued to implement existing strategy to promote the development of branded business, and address the business
challenges with its integrated value chain. Leveraging the sound supplier network, comprehensive production capacity and mature

customer channels that have been built up through years of effort, the Company kept expanding business scale. Total sales volume of
major products increased year-on-year to 12.735 million metric tons, with more branded products sales as well.
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The Company conducted capacity consolidation to enhance leading position and competitiveness. The newly acquired plants operated

smoothly with the supports of sales growth, maintaining high comprehensive capacity utilisation rate. .
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Key financial performance: revenue further grew, profit dropped year-on-year

HK$ million
Revenue g A
Gossprofit®%
GP margin EF & g
Selling & distribution expenses &K S8 2,390.2 22300 +7.2%
Administrative expenses EIEEH | 1234 961.3 -24.1%
Operating profit 4@l 6177 11003 -43%
Finance costs gh& g7 ‘ 379.8 302.7 + 25.5%
Netprofit /P 4006 10003  -600%
Profit attributable to owners of the company
/AT 5 A BRI o8 [ I

B RNATIWABRBIEAIE £ 23.7% £597.540 &8 7T -

m AN RRNEREREAFNERREBAM N LTERANKFEGLLRE TS  FEKAT RN LS
HEBERIE  BmEK HERMSHAEBRRAFZEILIN B - BETAATIERZIZEAEMNT
T 54.488 (58T - 2018 FERIEAA7510EF T -

B Revenue increased by 23.7% year-on-year to HK$59,754.0 million.

B Adverse factors, such as weak demand for domestic animal feed, led to a year-on-year tightened margin for the
oilseeds processing industry, which also affected the performance of the Company’s oilseeds processing
business. In addition, more expenses had been invested to expand the market of the branded rice and flour
products. Profit attributable to owners of the Company for the period was HK$448.8 million, versus HK$751.0
million in the same period of 2018.
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Financial Status: Finance costs increased year-on-year, remain solid capital structure

HK$ million F&=#%T

Net Debt

FRIE
Total interest-bearing bank loans
and other borrowings 18,500 22,191 23,747
FTRIRITER R EMERK
Cash and bank balances
& KIRITEERR

Net Gearing Ratio

FEE X

B 2019F L¥F AR oiEBMESETEE  RSESAEVNRNMRSNELET - WEXHRER
SRAOFE - BLE2019F6H30H - FRERERFY) M - FREXRD44.0% -

B S08FFHEMERE - FEHARTERFIFRELL EF - BFORERRREERMBAEN -
HIR - RS EMAN53.798FEr - [FEE1EN0125.5% -

M In the first half of 2019, the Company kept raising turnover rate and generating more operating cash flows as
well as pursuing a centralised cash management to meet the capital requirement of business expansion. At 30
June 2019, net gearing ratio was 44.0%, which lower than the level at beginning of the year.

B The average interest rate of US dollar debt increased due to the several rises in 2018, and the average size of
loans slightly increased as compared with corresponding period last year. During the period under review, the
Company recorded HK$379.8 million finance costs, a 25.5% increase compared with last year.
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Oils: Business scale further expanded, more branded sales year-on-year

HK$M B&8&7T
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60,000 000 MT F 447 20i9H1 2018k YRS
’ 5,293 4511 +17.4%
14,6445 SHFTFASHE :
40,000 33,224.2 4,876.1 Sales volume of Oils 3,070 2,436 +26.0%
I HEE
i . yoy change
HK$ million 52 % 2019 H1 2018 H1 SA—
o 42,9927 | 332242 +29.4%
0 G;'\;?g” 3.4% 7.2% -3.8ppt
2018 H1 Price Variance ~ Volume Variance 2019 H1 Operating Profit
Revenue A ERpE HEPE Revenue Iz A\ BEF 1138 0439 83
SH EFANE EXERIRGNERESD  BREIVBARCHEEENRE  MEERTKEBHNANEE  BERBEER
I TEBKIESEEXBEIRINERESD  BRZSER
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1.138 &7

i RAASXHERERINHESNEREPMAERXRERY) - HBREER - BFRFEE105.5F5 2 - FLL1B1813.9% -
TSRS I M IR FIEYH 2 B %529.3 8 2 BV K 307.0 S 2 - BIRUWIA429.927 (58T -

- EHIBITERERERER Y - R BREEFENRELCRBWE - KE505
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By leveraging its business capability in each link of supply chain, oilseeds processing business expanded income sources through various
channels to offset the negative impact of weak demand. As a result, it achieved a year-on-year increase in sales volume and value.
Sluggish demand limited the cost pass-through ability of products such as oilseed meal. Against a volatile market backdrop, the oilseeds
crushing business recorded a significant year-on-year decline in gross margin. Operating profit was HK$113.8 million.

The Company continued to make progress in its branded edible oil business by increasing its sales volume and market share among both
retail and catering customers. Branded edible oil sales reached 1.055 million metric tons during the period under review, representing a
year-on-year increase of 13.9%. The oilseed processing business sold 5.293 million metric tons of oilseed meals and 3.070 million metric
tons of vegetable oil. Revenue was HK$42,992.7 million.

*1: mEERHEEEOALKERENNEERFAUATEEOEREFNFEERAE - 6
Note: Branded edible oil includes small-packaged oil for retail customers and mid-packaged oil for catering customers.
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Rice: More investment in branded products, competitive portfolio to support business scale growth
HK$SM B &8 TT ;
 2019HL  2018H1  YOYchanee
12,000 0.138.0 e
T Sales wlume of Rice
2,579.7 70
74383 880.0 ke 2,100 1,559 +34.7%
8,000 I = 0 change
- F 2019HL  2008HL YO
4,000 Ri‘g‘\”e 01380 = 7483  +229%
'GP Margin 1 o
;  eme iso% | Bes | -ogm
2018 H1 Price Variance Volume Variance 2019 H1 Operatl ng Profit
Revenue LIQ}\ 1%;]:%%;%@ fﬁ%%ﬁ 2l Revenue L[Q}\ gz'_'/ﬁﬁﬂslj 3314 394.9 -16.1%

B ORI RESEFEGEBMERRA - mEEBNFREERIIEHNGERERN - FEmEERFHSEEISR -

B BT HEEREREDR  AMEALRD - #FOFWSAE - BINUSKRE - SEEENERLEABRA - A LERF
Bef -

B TE RS EEEIEN34.7%E210.0 5 4\ 0 - SEIUTA91.380 2,8 - EFIRELEHAE B - NREFREKE - REFEA
FN3.314 12877 -

B \With more resources put into branded business, rice processing and trading business achieved solid results in both brand promotion
and featured product development, further boosting sales of branded products.

B Rice processing and trading business leveraged its well-established business system and actively grew the scale of its
import/export business to generate new growth drivers. As a result, the sales volume increased significantly year-on-year and the
capacity utilisation rate remained stable at high level.

B Total sales volume of major products for the rice trading and processing business increased 34.7% year-on-year to 2.100 million
metric tons, and revenue was HK$9,138.0 million. Gross profit margin was declined slightly year-on-year, which remained at a
relatively high level. Operating profit was HK$331.4 million.
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Wheat: Capacity expansion to strengthen the competitiveness, R&D and marketing input to support *****

business development

BT h
HKSM BT 000’ MT  2019HL  2018H1 VY ChAnd!
’ 6,191.7 Sales Volume of Flour ‘
i | 0
5,971.4 394.0 614.3 L D T e
& ' Sales Volume of Noodle
63 70 i -9.8%
FCHHE |
— h
4,000 HK$ million &%z  2019HL 2018 H1L Yoy °MOE
vy S e -
6,191.7 59714 | +37%
GP Margin |
: 9.0% 9.3% i -0.3ppt
[ i [ Operating Profit 1
2018 H1 Pn:: Vatlance VquT;V/arlance 2019 H1 peraqlﬂhng rofi 611 104.0 L 413%
Revenue Iz A BREE HEXE Revenue A\ ZE T |

] /J\%UDI%%%%T@&?E%H%%E%U CRANENTERRE  ANEASREESENMEERENBESENEEEMDEE -
HEREAETEER  BEmFBEEN -

B ERERENZET  HEMESHED  T==Emiesk  EmEEREESIEN - ISBEERREAEMD - EEIL Mg
MM EHEIRA - ZEBERE - BAZOERBESHEE -

m AR IHEEEEIER12.9% £ 148.1 B 2\ - BIRUWA61.917 &8 - EFIREBLEEAREBE @ K 5N B0.611E57T -
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B Wheat processing business has been actively implementing its strategic plan to boost the scale of the wheat processing capacity,
which effectively improved the coverage and capacity share in the key Beijing-Tianjin-Hebei market, laying a solid foundation for
future sales growth and strengthening the competitiveness.

B Under the support of the technology, the wheat processing business developed new products like baking flour to optimise product
portfolio and boost the flour sales. Focusing on high-quality development, the Company further increase its investment in the
branded flour business with multi-channel synergies in an effort to drive the sales volume of major products.

B The sales volume of flour products increased by 12.9% year-on-year to 1.481 million metric tons. Revenue was HK$6,191.7
million with relatively stable gross profit margin year-on-year. Operating profit was HK$61.1 million.
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Brewing Materials: Secure stable procurement and sales through professionalism, performance recoveféd™
significantly year-on-year

HK$M B&E T
2019H1L 2018+ YV SMne |
2,000 Sales Volume of Malt P — o
1.306.0 ales ojm,e.: . 358 364 -1.9%
1,289.4 +43.4 -26.8 Dt RHHE ;
— — HK$ million %%%%— 2019 H1 2018 H1 7
1,000 S e s
' Rewvenue
1,306.0 1,289.4
PN _
GP Margin
19.6% 21.1% ¢ -1.5ppt
EFFR PP
0 Operating Profit/(Loss)
2018 H1 Price Variance Volume Variance 2019 H1 LR T [ T IR 120.0 .7 n.m
Revenue A BRTE HEXE Revenue g A

B HRAEBEETRRES(E - HAHSER  RERBIRERE - SRAALIREY - ®BESRIMENZE T - IR
BIEED S SkE - B ERNRREBE - EENRSmMS - (CREEEETKERNFESKE - (REHERELELE
KIZE - BEBALCER  REECESVESE  BUEHEEMNAKRSIRER - #ERTSKFFRERR -

W EKIFHE35.8 A - UWA13.060 /& - BR2018FRHEFILRE T MEBZETIRMZE - MEAREREEKXL1.285

EEr - NAZEENELEENMNE1.200/EE7T °

B Brewing materials business analysed the market to actively respond to industry changes, ensuring stable material supply and
mitigating the pressure of rising costs. Supported by its technical capabilities, the Company followed the trends in the high-end
and craft beer markets to further expand its penetration and offset the challenges of weak demand to maintain sales volume. With
effective management, the Company maintained high capacity utilisation, effectively controlled the production costs and various
expenses, keeping delivering high level of profit and return.

W The sales volume of malt was 358,000 metric tons with revenue of 1,306.0 million. Operating profit, increased significantly year-
on-year to HK$120.0 million. The lower base in 2018 was mainly due to the ceasing operations of plant in Inner Mongolia, which
resulted the recognition of impairment losses on property, plant and equipment of HK$128.5 million.
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B Looking ahead to the second half of the year, the international trading environment and commodity markets
will remain complex, which may still posing challenges for the operation. The Company will continue to
focus on its branded business strategically. By further integrating the upstream and downstream segments of
value chain, enhancing coordination across product categories and improving effectiveness of expense
spending, China Agri will keep expanding the production and sales of branded oil, rice and flour products.
With more efforts put on lean management and cost savings, the Company will improve the operational
efficiency of newly-expanded capacity in order to boost sales volume and market share, enhancing its
industry leading position and competitiveness in consolidation.
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